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you in this guide! So whether you're a small business owner,
personal brand, online coach, content creator, or social -
buckle up, because this e-book is for you!

So before we get into the learning, I'd love to take a quick
mo to introduce myself, hi! My name is Abigail Frances, and
I'm a Social Media and Digital Marketing Expert! I have
been teaching this stuff in Universities for over 2+ years
now - and know my stuff through the 6+ years experience
in industry under my belt, Bachelor's and Master's Degrees,
Professional Certificates from the Leading Marketing body
CIM, and the many businesses I have raised from the
bottom up as a serial entrepreneur!

To put it quite simply, I know social media like the back of
my hand, and in this book - I'm going to trade with you all
of my top IG story secrets!! Ready?? Okay... let's go!

'Well well well, If it isn't the next
big Instagram selling superstar! If
you've downloaded this guide -

then I know you're here for one
reason, and one reason alone -

to learn how to sell with IG!

I'm so happy that you found us,
because that is exactly what
we're going to teach



GET ON IT!
One of the best things that social media has brought to digital
marketing is that it allowed businesses to communicate with their
target market in a platform where they are always present.
Moreover, it has given them a way for brands, whether big or
small business, to get richer insights from the accurate data that
they can pluck out from their activities on social media.

Instagram is one of these platforms. It has become one of the
most popular photo-sharing apps that is why a lot of businesses
have already considered using the platform to help increase
awareness about a specific campaign or to boost sales.

Is Instagram Good for
Marketing your Business?
To date, there are more than 300 million users on Instagram -

most of which are more affluent and younger than users on any
other social media platform. Not to mention, people are using
their mobile devices more and more to engage with brands and
to purchase a company's products online.

Many small businesses are turning to social media and mobile
advertising to help create curiosity, grow their brand and
ultimately sell more products and Instagram is great for both
physical and online products and services. It's become a place
where users are ready, willing and able to purchase right on the
spot with their mobile devices.



Instagram has also become a measurable driver of both lead
generation and sales and has become one of the most popular
social media ad platforms helping small businesses reach millions
of targeted customers and cash in on its supercharged targeting
capabilities.

It is also a great place to gain an exclusive following where you
can share high touch information about new products, new
features or new services. And now with the integration of
Instagram Ads you can expand your reach for very little effort
and a small budget if you know what you're doing.

Whether you're running ads or not, if you're promoting your
product in a niche market that isn't really profitable, you're
probably wasting your time and money. Sinking money into
advertising that doesn't produce a positive ROI is not only
frustrating but also very common for small businesses.
Unfortunately, the problem may not be the way you are
marketing your product, but to whom are you marketing your
product.

Not all niche markets are created equally. The truth is some niche
markets are just more profitable than others. The goal is to be in
a niche that is making money. If you are spending time and
money marketing within a large, saturated niche market it's likely
you'll stand to be more specific with the targeting of your
product and message.

There's no denying that promoting your offer in a niche market
with lots of buyers spending money is a good business decision.

For business owners the bottom line is what matters and there are
several benefits of marketing in a profitable niche market. One is,
you'll make money. Another is you'll be able to provide valuable
products the market will tell you it wants.



Using Instagram to market a product in the wrong niche market is
one of the biggest mistakes small businesses make, so take time
to dig deeper into your niche market and research to deliver
what people want - that's good marketing.

WHY YOU SHOULD
Be using Instagram for

your business

Instagram is a social networking app that was designed to let
you share videos and photos online. Most people think that it's
just a way for people to share their holiday snaps or what they're
eating with friends.

But Instagram has become a social media powerhouse. It's
become a great place for businesses and brands to connect with
their followers and increase sales. In one month over 120 million
people on Instagram will visit a website, get directions, call,
email, or direct message to learn about a business based on what
they saw on Instagram.

easy to use
Instagram is incredibly easy for anyone to use. Even if you don't
have a lot of experience when it comes to social media websites,
you'll find that Instagram has a very user-friendly interface that
you will learn to use effectively in no time. It's a great way to give
your business a bit of personality and spark some customer
interest.



You generally have to spend money when it comes to tools and
resources to improve and grow your business, but you can set up
Instagram account for free by downloading the app onto your
smartphone or tablet. There are no limitations in any way. You
also don't need to spend any money to create a business profile.

It's Free

Huge Reach
Millions of people around the globe use Instagram every day.

Using hashtags makes it easy to get your posts in front of people
looking for particular things about your business, products or
services, but who may not be following you yet.

Valuable Insights

A business profile on Instagram enables you to obtain valuable
insight into your followers. This is unique information only
available to owners of business accounts. You'll find out more
information about who your followers are and when they're
online.smartphone or tablet. There are no limitations in any way.

You also don't need to spend any money to create a business
profile.

Get Creative
Getting a business profile on Instagram will make it possible for
you to get creative with the videos and photos that you publish.

You must post unique, quality content if you want your business to
be a hit on Instagram.



You can get creative by using Instagram stories. It's a feature that
allows you to post a photo or video but it's only available for 24
hours. After that, it's gone. Because they are not around forever,
people are encouraged to view and share them quickly. For
businesses, Instagram stories have great potential and can be
used to boost business if they are used correctly.

Research shows that consumers are 58 times more likely to
engage with branded content on Instagram compared to
Facebook, and 120 times more likely to take some action than
users on Twitter.

Tips for your Business
Millions of people globally are now using Instagram. Instagram
has made it easier to take pictures and share them with friends
and many people enjoy doing this. Apart from networking,

you can use Instagram in a more efficient way for marketing.

Instagram is a great promotional tool you can use to promote
your business online.

Tell the Story using Photos
& Videos

INSTAGRAM MARKETING

Photos are worth a thousand words and Instagram is all about
pictures. If you are into Instagram for marketing purposes, then
you ought to understand that random photos do not work. You
need to post pictures of your product constantly. Posting pictures
of your products is one of the best ways of increasing your brand
awareness and boost sales of your products. The pictures do not
necessarily need to be very professional. The key thing is having
the pictures highlight the main features and functions of the
goods you are promoting. The pictures should appeal vast
audience on Instagram.



Videos are also important in Instagram marketing. You can
create and share a video with your employees to promote the
product at hand. You can also opt to do a live product review
video and share it on Instagram. Pictures and videos are more
appealing to many people than text files. Media files stand
higher chances of going viral as people share them. They are also
more memorable than text files. Create photos and videos that
show your brand story and values. So images and videos are
important if you want to improve your brand and sales.

Use Quality Media
To improve your visibility, you need to make and share high-

quality photos and videos in your feeds. Where necessary, seek
professional assistance or advice from a photographer. However,
you can use a great camera to take sharp pictures. Try to get
your images at best angles. Edit your photos for better results.
Nowadays mobile phones are equipped with photo editing tools
for this purpose. Instagram too has several photo editing tools.
Apply these tools for your Instagram marketing purpose.

Use Hashtags
Hashtags are relevant in Instagram marketing. You need to use
them because Instagram users communicate using hashtags.
Hashtags allow users to make your contents searchable and are
important if you want to increase your followers. Hashtags like
media can create a viral effect which is beneficial to your
business. You can also take advantage of trending hashtags
especially if the hashtags are related to your product. This is
important because Instagram users can use hashtags to search
for posts.

You can learn more about hashtags and hashtag strategy in our
Ultimate Instagram for Business Guide



Use Branded Hashtags
You should include your business name in you hashtags. Use
unique hashtags for a particular promotional campaign you run.

Not only does this promote your campaign, but it also provides
a unique hashtag for your clients to connect and share with other
participants.

Be Friendly and Welcoming
While carrying out your Instagram marketing, you need to
understand that Instagram is a community composed of people
with varied ideas, emotions, and background. Always be friendly
to everyone and appreciate their time to connect with you on
your page. Always ensure you listen to your clients.

Be Active
Post at least once daily to keep things up to date and ensure your
followers updated with the current happenings. You can
experiment posting at varying times of the day to see which time
your posts do best.

Consistancy
Consistency is crucial in Instagram marketing. Be consistent in
your postings and develop a theme that is prominent in your
posts. Let your followers know what to expect from you.

Link Your Accounts
Connect your Instagram and Facebook accounts to improve your
marketing power. Nowadays, you can have an Instagram tab on
your Facebook page. This allows you to share your Instagram
posts directly to your Facebook followers if you have a group or
page.



Building Brand Awareness
and Followers

With the integration and growing importance of social signals to
Google algorithm, more and more are encouraged to use social
media platforms to skyrocket their advertising efforts. One
of the venues that have been gaining considerable attention from
SEO specialists and internet marketers is Instagram. But like any
other business strategy, you can't just jump into the bandwagon
and see results. Know the right way to do Instagram marketing,

then build brand awareness and gain more followers.

Instagram has taken the lead in making the web more visual,
creating avid photographers from average users and brand
specialists from businesses who have seen the potential of such
platform. Photo-sharing has proven to be a great way to attract
a good following, increase customer relations, and inspire active
participation and discussion from users. To enjoy all these
promising benefits, what does it take to make your marketing
campaign a success?

INSTAGRAM GROWTH

Set up your account
professionally

1.

If you are not outsourcing social media management or
optimisation, then you will have to take the time to set up and
manage an account professionally yourself. Think of how you
would want people to remember and see your business. One
good Instagram marketing strategy to look into is Burberry's



Among the photos that they share are taken during their events,
behind the scene. By doing so, they make the followers enjoy the
"experience" through insider photos of glitz and glamour. This
involvement ignites interest and sharing.

2. Set up Schedules
No internet user would want to follow an account that uploads 30
photos at a time, each day. Though flooding your feed with
everything you have in your camera can be tempting thought to
make the brand stick, this move can only lead to annoyed
followers who'll decide to unfollow your account and even
marking your posts as spam. Just focus on quality and creativity,
and your one single photo would be able to bring your message
across more efficiently than the longest article you can write.

3. Upload Actual Photos

Images of your products in various sets or backdrops.
Images of people, famous or average, using your products -
these could be can be the usual, candid, funny, or
unconventional.

The success of your Instagram marketing campaign lies heavily on
the creativity of your photos. Never populate your feed with
photos of texts telling of news, events, or promotions. Share real,
creative photos and if you have to include some text then that is
what the caption is for. And if you are having a hard time figuring
out what to post next, here are several ideas for content strategy:

4. Hashtags
In social media optimization, hashtags mainly help categorize
posts. These can also be used to create communities within the
photo-sharing platform that holds the same interests. Another way
to maximize the use of hashtags is through staging contests with
prizes at stake.



that boost sales

CREATING POSTS

Instagram continues to host millions of photos each day and if
you're a business owner looking to promote your products, you
need to add this photo-sharing platform to your social media
channels. With 300 million monthly active users and more than 75
million daily users, there's no doubt that Instagram is an effective
marketing tool to use to attract potential customers.

3 types of posts (it's not
all about selling!)

One really key thing that a lot of brands and businesses often fail
to take on when starting up and trying to grow their presence on
instagram, is just because they are a business, doesn't mean
everything should be about sales!

Now of course as a business we want to sell, of course we do.
Otherwise our business model would be unprofitable and frankly
quite rubbish , but the way to sell is not through selling, at least
not directly. If you have learnt about sales before, you will be
aware of the concepts of a 'hard sell', and a 'soft sell'. Selling on
Instagram is far more about the 'soft sell' approach, creating a
relationship with your followers first before getting them to
consider more investment in your products or services. To do this
we have to make sure our posts are only directly selling in a
maximum of 1/3 posts. To make up the other two thirds, we will
use a combination of 'engagement' and 'relationship building'
posts. In this section we're going to talk about all three (and give
examples)



Relationship Building   1.
A 'relationship building' post is when you show the more human
side of your brand - this will make customers feel more connected
to your products and service, that personal connection over time
creates a trust bond, making customers far more likely to make a
purchase. Some examples of 'relationship building' posts can be;
behind the scenes clips (good on stories), Q&A's, inspirational and
motivational quotes, and sharing your brand's story, the personal
journey behind your brand, or the reason that you decided to
start your business.

It is important that a brand includes these types of posts in order
to create that trust and bond with a potential customer. Although
all brands should use relationship building posts, this is especially
important in services where more trust is required before
purchase, such as personal training, online courses, life or business
coaching etc.

2. Engagement
As discussed earlier, driving 'engagement' is very important in the
world of Instagram. If your audience engage with your posts
regularly, then the algorithm will start to show your posts to them
more! The more your customers see your posts, the more they are
aware of your brand and start to trust your brand. More
engagement also means more reach, allowing far more brand
new customers to find your page! So how do you garner
engagement? Well, you use 'engagement prompts'.

'Engagement prompts' are anything that encourage a user to
take an action on your post, video or story. We will talk more
about how to encourage engagement in stories in a bit, but for
now let's stick to feed posts. Think about the last time you
engaged with a post from a business page, what was it that
made you 'like', 'comment', 'save', or 'send' to a friend? Here are
a few things you can do:



caption prompts
Encouraging comments on your posts by using caption prompts.
These can include; asking questions in your captions. These could
be fun and lighthearted, such as 'we miss the beach - where is
your next holiday going to be', to something more in-depth; 'We
all have our own issues when it comes to staying fit - what is your
biggest fitness holdback?'. Another way of getting comments is
the classic 'tag a friend who....', for example, 'tag a friend who
needs to see this',  'tag a friend you would love to go here with',
'tag the person this reminds you of'.

3. Sales Posts

memes
Just because you're a business not a personal profile, doesn't
mean  you can't have fun - one very easy way to capture an
audience's attention and make them want to engage with your
posts, is by posting a relatable or funny 'meme'. Now before you
say 'no, not me, this business can't possibly be seen posting
memes, have a think about the company dead happy although
dealing in the rather morbid industry of life insurance, they do it
in a totally light hearted and quite hysterical way through memes,
which has made them very popular.

Now you've adequately built a relationship with your followers,
and they have engaged with your posts enough for them to see
you on their feed often - it is time to sell. I would encourage using
mainly soft sales, with the occasional hard sale mixed in. A soft
sell can come in the form of talking casually about your new
product on your story, to adding in a sales pitch at the end of a
post about something vaguely relevant, or a hard sell in the form
of a 'swipe up' link on your story. The main importance in creating
a sales post, is to include a clear and concise 'call to action' or
CTA' this is an instruction for your customer, such as 'swipe up',
'tap to shop', 'sign up now to/via...' 'click on the link in our bio',
'head to our story' etc.  



This will both encourage the customer to take the next step, and
make it clear how to do that. Don't try to sell to new customers
straight away, make sure you are placing importance on those
relationship building and engagement posts first!

Does the way we've explained
the three different types of post
sound familiar? If you've worked
in sales and marketing before,
this might have reminded you of
'funnels', or the AIDA model. The
'AIDA' model - is the path a
customer takes from first
becoming aware of your business,
to eventually buying it. We will
explain the 'AIDA' model, and how
it works in relationship to
instagram now.

Instagram 'AIDA' Funnels
Explained on Next Page

INSTAGRAM FUNNELS



Awareness is the stage where a
customer first recognises you
and becomes aware of your
brand, product or service.

In terms of instagram, a
potential customer may have

become aware of your brand by
seeing an advert of yours,

seeing you on the explore page,
or being tagged in or sent one

of your posts
As the customer
starts to see your
product or brand
more, and gathers
more knowledge

about you, they will
begin to show

interest in what you
have to offer

Interest can be built by
the person seeing your
advertisements more
than once, seeing an
influencer promote

your brand, or seeing
your posts pop up on
their feed more as

they begin to engage
with you and your

brand
The customer starts

to desire your
product or service

more, as they
become more

connected with your
brand and can see
how it would work

for them

You can create this desire
through your relationship
building posts, showing

your ore human side, using
scenarios and quote  that

may relate to and
resonate with your

audience
Eventually, your

customer will take an
action. Depending on
what your goals are,
this could be signing
up for your email list,
downloading a free

guide, or purchasing a
product or your

service!

awareness
interest
desire
action

Actions are taken when you use
your 'call to actions', telling your
audience, who are now both

interested in your brand, and have
a desire to be a part of what you
do, exactly what they have to do
next to make that all important
purchase or lead. Your 'Swipe up
to shop', 'sign up in the link in our
bio's', and 'check out our website

'to see plan option's'. 

AIDA

And that, in short - is how someone
with an instagram account goes
from knowing nothing about you,
to becoming a follower, then a
fan, and finally a customer!

INSTAGRAM FUNNELS



Keep in mind, however, that using Instagram for marketing should
be more than just taking photos, applying filters and publishing
them on your news feed. You can still take several steps to ensure
your photos stand out and you attract more attention.

Include a Caption
While a photo already speaks a thousand words, adding a well-
written caption can attract more attention from Instagram users.
Think of a caption that best describes the image and the story
you would like to convey.

Call-To-Action (CTA)
Including a call to action to your post helps encourage your
followers and potential customers to take action. This step is also
effective in gaining new followers. Remember to create a call to
action that easily grabs attention and can prompt people to act
immediately while viewing your image.

Hashtags
Hashtags are vital in Instagram. Hence, do include several of
them in each image you share. You can include up to 30
Hashtags per post - only use as many as are relevent to the post.
This could be all 30 if there are 30 relevant hashtgas, but avoid
using any irrelevant hashtags, as this will damage your reach.

Adding relevant and popular hashtags helps your photo to be
easily found by other users. You can even start a hashtag
campaign using your brand which your followers can use in their
posts.



Crafting the...
PERFECT CAPTION

In this section I will reveal all of the secret tips and tricks to
create the perfect, highly engaging Instagram Caption! Ready?
Here we go!

Include a Scroll Stopping
headline

1.

The headline is the first line of your caption - and it is the
difference between people clicking on that ‘see more’ button and
engaging, or just scrolling on to the next!You HAVE to make it
pop! GRAB peoples attention  with an eye catching, information
packed, intriguing or controversial statement that makes people
want to read more!

2. Pack it with Value!
The main body of your post should be jam packed with value -
something that adds onto or answers the question in the headline,
and something that helps your audience!



3. White Space
Write in short, spaced out paragraphs. This breaks up your
caption by adding white space, and makes it easier to read!

4. Call to Action
What do you want your audience to do next after reading your
post? Do you want them to share your post? Check out your
website? Follow you? Tag a friend? Join your newsletter? Tell
them CTA’s make it FAR more likely a person will stay with you to
take the next step!

Take note of these tips every time you post an image on
Instagram and you can be sure to attract more potential
customers and improve your sales moving forward.

3 STEPS FOR
Effective Instagram

Marketing
Instagram is increasing in popularity among brands as a powerful
social marketing tool. People today enjoy being visually
stimulated, which makes a social network that is solely based on
image sharing so effective.



When you use social media to share images that relate to your
business, you will forge stronger relationships with your current
fans and customers plus broaden your reach to find new ones. Not
only can you share pictures of your products and the people who
work hard to keep your business running (even if it's just you and
your pet ferret!), but you can encourage your customers to submit
their own pictures of your products being put to use.

It is easy to lose track of time when you log in to your social media
accounts. This is especially true with Instagram, where you can
easily lose an hour just scanning through the wide variety of
images in your stream.

Spending time online is important for your business, but if it's not
productive time, then it is simply time wasted. Wasted time does
not help bring in new sales. This is why you need to have daily
goals for each of your social network activity like when you log on
to Instagram.

Before you start your day, know how much time you want to allot
to social media and each individual network. Stick with that time
limit so that you can be sure you are getting the most important
tasks done in your time frame and don't allow yourself to get
sucked in to the rabbit hole that is the Internet.

Each time you log on to Instagram, make sure you are doing these
three things to maintain a high level of efficiency to grow your
brand presence:

Find your Tribe1.
Give yourself about 10-15 minutes each day to start looking for
Instagram users in your target market. You can do this by looking
at who is following your competitors. Find people who are
more engaging with the brands they follow since they are more
likely to engage with you as well. Are they leaving comments and
liking photos often?Not sure about who you should be looking
for? We talk more about this in our 'Grow your Audience' Guide!



2. Share your Content
Take 10 minutes a day to add new unique content to your own
Instagram account. People want to see that you have a good
amount of interesting content for them to look at if they are going
to follow you. If they look at your stream and only see two
pictures and nothing new added in the last month or more, they
aren't going to see a reason to become a follower.

If you don't have any unique content to share, set up a time each
day to simply focus on taking pictures to share. It can be shots of
your products, your office, employees, etc. If it relates to your
brand and business, take an interesting shot of it and edit it to
your liking and share.

3. Be Interactive
It's no surprise that when you have a social media account,
people expect you to be, well, social. Don't simply sign up for an
account and then wait for people to start following you.

To be successful in your Instagram marketing, you need to be
actively engaging. Reply to comments left on your images, even if
it's a simple thank you. Ask questions and encourage a dialog
with your followers.

Visit your followers' streams and those of the people that you are
following and like images and leave comments. Showing that you
will be interactive with other users will go a long way in building
your own brand's following.

Instagram will be around for a long time. To be the most
effective, you need to be ready to spend time with your account
and be productive with that time.



The single most common problem facing businesses is driving
traffic to their website and in turn getting more conversions or
sales. While you might get hits on your website, there is no
guarantee they will turn into sales or conversions for your business.
You need to create a solid brand image before and build
credibility with respect to your brand and business before you can
see conversions in large numbers.

It is a given fact that visuals attract more attention than text. So,
there's no reason why businesses who would do well with an
Instagram profile wouldn't want to capitalize on this opportunity.
Also, Instagram, in the literal sense of the word, makes your business
'look' good. Imagine the reactions of your audience when you
upload pictures of your products, team members, and general
engagement images. They'll be excited to be able to see all of
this.

There are many other ways you can use Instagram to promote your
brand and business. Here we list 4 ways you can use Instagram to
boost your brand's image.

BOOST YOUR
Brand Image

Brand Hashtags
The right way of putting your business and brand out to the
Instagram world is by using hashtags specific to your business,
brands, products, and services. This ensures people identify your
brand or business with the hashtags they come across on pictures
posted on Instagram. This helps create and build brand 



awareness as well. Ensure the brand-specific hashtags are
included in the bio section of your profile as well. This way,
people will read it when they look at your profile.

Apart from using hashtags that are specific to your brand, use of
popular hashtags also helps you develop visibility among
Instagrammers.

Use Tagged URLS
Make sure you include a link to your website in your 'bio', in a
manner that the URL can be tracked through analytics. This way,
you know there is traffic being driven from Instagram to your
website and probably resulting in conversions for your business.

Competitions
Instagram contests with some giveaways unique to your business
or the hot favorite of people makes for a great brand audience
engagement technique. More than the contest in itself, it will
be the prizes that the winners receive that will attract your
audience toward the contest and your Instagram account in
general. Contests where you ask the participants to tag your
Instagram account when uploading the entries is a sure way of
getting people to notice your brand and get new followers in the
process.

Sneak Peaks
Your customers will be curious to know about the latest products
being launched in the market by your company. Apart from this,
your audience will also want to a glimpse of behind-the-scene
working of your business. So, feed their curiosity with glimpses of
your office or workspace!



IG STRATEGY
Tips & Tricks

Instagram is one of the leading social media platforms on the
Web today, so it makes sense that a lot of small businesses are
finding unique ways to use it to boost their own sales. At first
glance, Instagram may not appear to be a great venue for
marketing your products and/or services, but with an SEO expert
on your squad, you can find a way to do so successfully. Social
media is a place where you can not only advertise your brand,
but build it up as well. Online reputation management and social
media management are sometimes left up to professional
services.

And if you already have an Instagram strategy in place, but it's
not performing as you thought it should, and then the following
tips can be used to give it a nudge in the right direction.

Go Beyond Audience
and Isolate Behaviours
If you've done your research, you know that a majority of
Instagram users are between 18 and 29 years old (53 percent to
be exact). It's also been noted that there are more women than
men using Instagram, showing a seven percent difference. Tidbits
of data like this can help give perspective to the potential
audiences you can reach, but what's really important to look at is
the behavior of your audience.



How do they interact with your brand? Keep track of the
messages you receive and monitor hashtag performance to see
which keywords are generating the most participation.

Who is Unfollowing
It's just as important to know who's unfollowing you as it is to know
who's following you. If you notice certain demographics are
clicking the "unfollow" button, then it's time to learn why. You
can gather intel about unfollowers using tools like Crowdfire. You
can also find an expert who offers services to analyze the data
and determine what should be done to prevent more
unfollows.

Make sure that you are careful when using third-party apps to
analyse data. Depending on which one you use, and how you use
them - Instagram may flag you for spam and log you out of your
account. For best practises, before you use any third-party app,
make sure duo log in is enabled, your Instagram is linked to your
phone number, and make sure you do not use these apps to follow
or unfollow large quantities of profiles at a time!

Push Relevant Posts
Instagram isn't for every business, but you'll be surprised how
many companies in various industries have been successful,
including those in real estate, retail, food service and so on. If the
posts you make aren't relevant to your audience, then they're not
going to pay attention, let alone follow you. Make sure that you
are offering an experience that your audience finds valuable.
You can post photos, how-to videos and even user-generated
content. If you need help with coming up with a strategy or
creating content, you can hire an Social Media expert, such as
hollermy.biz that offer social media management services.

http://www.hollermy.biz/


Instagram has 52 times greater engagement level than Facebook
and 127 times greater than Twitter. What this means is there's a
substantial opportunity for businesses to market a wide range of
products and services on Instagram to get maximum sales and
profits.

Your Instagram page is a way to make a great first impression on
any potential prospects. And the best way to make an awesome
first impression is take great photos and videos.

to boost your brand
on Instagram

3 PHOTO TIPS

lighting
Bare in mind that no amount of filtering or editing will save a
photo that's badly lit. Use natural light whenever you can, except
in cases where you have access to the right kind of lighting set-up.
If you're taking pictures outside, early morning and late afternoon
are the best times.

Use Editing Programs
Instagram provides a variety of filters and editing tools. There are
also third-party apps which improve the capability of your smart
phone camera. There's nothing improper with using apps and tools
to take good pictures. Most smart phones have some kind of photo
adjusting features built into their cameras. Other apps that are
great for Editing include Llghtroom, and Tezza.



Mix it Up
Make your pictures interesting. Don't just use the same product
shots over and over again - have interesting and different
backgrounds, use different angles and lighting, include people in
your photos, share pictures of you, your workscpace, your team and
your processes, as well as just your product!

INSTAGRAM MYTHS
Undoubtedly, Instagram is one of the biggest and most powerful
social media platforms that help to boost traffic to your website.
This platform helps you to generate new leads for your business. It
earns an enormous popularity in a very short span and now
become the first choice of every business person. It allows you to
share pictures, videos and do much more things on it either publicly
or privately.

However, most of the people still avoid this platform just because
of some myths, which actually put a wrong impact on their business
growth. So, don't let below-mentioned myths keep you from lifting
its power. Have a look below and debunk them all before they
create a barrier in between the success of your business.

Myth: Instagram is
not for brands

Do you also believe this? If so, you are mistaken. There is no
platform better thanInstagram for driving more traffic to your
website. It allows you to share the images and videos related to
your offers,products and services, which helps to boost sales.
significantly 



Myth: Instagram Only
Works for Visual

Products
Another misconception that you really needs to be broken, is that
Instagram will only work for your business, if you sell visual products.
This is absolutely not the truth! No matter, you sell hairpins or
helicopters, Instagram wan work for you!

Myth: You Should
Keep it Professional

This is my favourite myth to bust, and also the mistake that I see
businesses make the most often! Instagram is a social platform -
you are allowed to be social on it! Showing your face, sharing your
voice, being personal and talking about your struggles,
weaknesses, goals, aims, and wins - may not be typically
'professional', but they work wonders when it comes to involving
your audience and creating stonger bonds.

Trust and relationships are the single most important factor when
it comes to selling online - and Instagram is not only not an
exception to this rule - but it's actually the best place to do so!

So take centre stage, show off your personal brand, and start
making those connections!!



THANK YOU!

Shine With Stories Total IG Story Guide for Businesses
Ultimate Instagram for Business Guide
Grow Your Audience Guide + Checklist
Unlock Instagram: The Full Package

So there we have it.... my top tips on selling like mad on Instagram!
I really hope that you enjoyed this guide and found it useful and
relevant to you and your business or brand.

If you did I'd love to hear your biggest takeaway! Connect with me
on Instagrm @hollermy.biz and let me know what yours was!

(fancy a sneaky shoutout to our audience? Tage us in your story
and we'll repost!)

Of course, it is nearly impossible to fit everything we know in one
guide... which is why we've created more! I've listed all of our
guides below, with direct links that you can click on to go straight
there if you think they would be useful to you!

Thank you once more, you are amazing!!

All the best,

Abigail Frances
hollermy.biz


